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1. vundndnwwialy W 30 wdEin
fuunliiAnSeununduivdeluil
1.1.1) 1U9AY
fvualidAnSsununguivdeluil
1. NFUIVINI Lidaendn  d1udu 12 widefn
001201 Winwzn1wlne 3(2-2-5)
Thai Language Skills
001211 mmé’qﬂqwﬁugm 3(2-2-5)
Fundamental English
001212 AYIDINYHAIL 3(2-2-5)
Developmental English
001213 AYIBINGUTRVINIT 3(2-2-5)

2. NENIVIUYBEAIEAS

English for Academic Purposes

TneLaanansgIvInsselUl

001221

001222

001224

001225

001226

001227

001228

001229

001241

ANTAUNAAIEASLNDNISANWIAUAIN

lddesndn a1ulu 6 wUleha

3(2-2-5)

Information Science for Study and Research

N AIAULASINUTIT
Language, Society and Culture
favglutinuszdriu

Arts in Daily Life

A ludumvestin

Life Privacy
WDTInlugARIYA

Ways of Living in the Digital Age
AURIID N ANE

Music Studies in Thai Culture
ANUFUAUITUBALIN

Happiness with Hobbies

Sinses ihlegdu Fndifianamane
Know Yourself, Understand Others,
Meaningful Life

a [ aa
AuRTREIURNUTInUsEIN T

Western Music in Daily Life

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3 (2-2-5)

3 (2-2-5)



001242 NIAALTNES9ATIALEYUTRNT A 3 (2-2-5)
Creative Thinking and Innovation

3. naNIVIFIRNAIEAS Litfoandn 3w 6 wiqedn

Tnewdonanseiviesoluil

001231 UraPimiioidnediedudiausesiiu 3(2-2-5)
Philosophy of Life for Sufficient Living

001232 ﬂgwmsﬁugwmﬁa@mmw%% 3(2-2-5)
Fundamental Laws for Quality of Life

001233 Ineiulszanaulan 3(2-2-5)
Thai State and the World Community

001234 miaﬁiiml,aznﬁﬂigzmﬁaﬂ?iu 3(2-2-5)
Civilization and Local Wisdom

001235 N154dlad LAT¥ENY uazdeay 3(2-2-5)
Politics, Economy and Society

001236 N159ANISNIANLLUTIN 3(2-2-5)
Living Management

001237 Vinwedin 3(2-2-5)
Life Skills

001238 M33winiude 3(2-2-5)
Media Literacy

001239 AegdiuAusn 3(2-2-5)
Leadership and Compassion

001251 wadnnguuaznisvitauluiiy 3(2-2-5)
Group Dynamics and Teamwork

001252 ULIAITANY 3(2-2-5)
Naresuan Studies

001253 madugusznaunis 3 (2-2-5)

Entrepreneurship

4. nguAYInemansuazadiaatans Lideendn w6 wiaehn

TngLaanansgIvInesalul

001271

001272

WywdiuduIndoy
Man and the Environment

AN IMBTANTAUATU LY

3(2-2-5)

3(2-2-5)

Introduction to Computer Information Science



001273 AURAEATLazaDA lUTInUTZI U 3(2-2-5)
Mathematics and Statistics in Everyday Life

001274 gazasAdluInUszaiu 3(2-2-5)
Drugs and Chemicals in Daily Life

001275 DIMTUALIDTIN 3(2-2-5)
Food and Life Style

001276 wasulazivalulaglnds 3(2-2-5)
Energy and Technology around Us

001277 WOANTTUUYWE 3(2-2-5)
Human Behavior

001278 Finuargunn 3(2-2-5)
Life and Health

001279 enmansludinusziniu 3(2-2-5)
Science in Everyday Life

1.1.2) Atsaulitundaein

1. ngudvanarundy U 1 wuawhn

001281 AWLazNIIRNAEINIY 1(0-2-1)

2. BUINIBIRNL

Sports and Exercises

AU 95  wuUQYNA

AviualidanFeuniunguivn aealuil

1.2.1) Anilugiuiedn 9 wiqwnn
815101 nsasANAnLazLIItUAIalalunITeanLUY 3(2-2-5)
Kick Start to Design Thinking
815102  NTTUIUNMIAUAIIANUIUTANTTULALNITAAINDENS 3(2-2-5)
Wuseuu
The Systematic Process of Innovation and
Marketing Research
815203  AIWISINGHTIIVINITNNAUUIANTTULAZNITAAIN 3(2-2-5)
CNGERNGERT]
Academic English for Innovation and Creative
Marketing
1.2.2) vmnU 26 wiwna
815110  SHEIUGNITUNNUIANTIUNTAAA 3(2-2-5)

Innovative Marketing DNA



815130

815131

815132

815220

815221

815230

815240

815250

N159ANITIINALBUAZNITWANAUNINRIYIA
Contemporary Management and Digital
Disruption

mansiazAallunisnauunisnaie

Art and Science for Marketing Plan
WINNTTUNITUTMINTNEINTUUWE

Innovative Human Resource Management
nsinnsmaluladuazuinngsy

Technology and Innovation Management
WINNTTULATNITIANTIRIU URNS

Innovation and Operation Management
nsInn1nsnddunalagineruinnssu
Intellectual Property Management and
Innovation
ﬂ’]ﬁLﬂi’]sﬁamwﬂmam%wNmmmmmmzuuqiﬁﬁ]
PRDRLE

Marketing Informatics and Business Intelligence
N159ANITNNNITRUAMFUUIANTTURAS NITAAIALT
GEMNGERTY

Financial Management for Innovation and

Creative Marketing

1.2.3) A aNI1ZATU 56

815111

815112

815211

815212

815213

815214

815251

1. v sAu 44
NEUAUUINNTTULAZNITAAIN 40

NIRANALTIATIETIA

Creative Marketing
MsfnwnazMsEeusiReIiugndn

Life and Learning for Customer
mMsnanaLfion sasanuT

Marketing for Creating Share Value
WInNITULALNITATNYAAIMNINITAATA
Innovation and Creation of Market Value
msnaadaidomadvadadiney

Digital Interactive Content Marketing
uinnssudiniosuazmsfinwgnénegnednis

Smart Innovation and Customer Insight

nsRudmiugUsenauns

Entrepreneurial Financial

3(3-0-6)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

2(1-2-3)

$i28nn
0N
Mi2enn
3(2-2-5)
3(2-2-5)
3(2-2-5)
3(2-2-5)
3(2-2-5)

3(2-2-5)

1(0-2-1)



815310

815320

815321

815326

815342

815340

815360

815190

815290

815390

815490

815494

815311

815312

N13UHLNITAAIALTINAYNG

Strategic Marketing Planning
MIUIIAUANAVWINNT T

Quality Management and Innovation
ladafndlun1saianumIvmienisnans

Logistics in Marketing Value Creation
WIANSTULATNNTORNLUUAISINIBAILATAINLTS
A579a59A

Innovation and Creative Facility Design
nanN 1T UlUTLNTY

Principle of Programming
msUszgndldinalulagansaumadnsagudmsuny
AIUNITAAG

Information Technology Solutions for Marketing
VAU IANITUBALNITAAALTIES19ETTA

Innovation and Creative Marketing Research

NENLATIULBZATITAUNUN

1ATHIUN AU AALAZNSUAT YT @5 9aTSA
Project of Design Thinking and Creative Problem
Solving
1ATINUNNAIUNITIATIERTINIRALNITRUAEN TN
Aavia

Project in Business Analytics and Digital
Transformation
lAssumamuN TR eideyad miussia
Project in Data Analytics for Business

1RSI NAULIANTTULAZ N TAAALTIES A TTA
Project in Innovation and Creative Marketing
FUNUIMIITINITAUULINNTTULAZNITHAIALT
a519a990

Seminar in Innovation and Creative Marketing

2 Jyhen lidaenin

ThianaanINT18391 Al

s udedinuLaznisnaneaulall
Social Media and Online Marketing
NsIANTSENANFUTUSHAVEA

Digital Customer Relationship Management

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

7 wuenn
1(0-2-1)

1(0-2-1)

2(0-4-2)

2(0-4-2)

1(0-2-1)

9 BUBNA

3(2-2-5)

3(2-2-5)



815313 n15UIMITINNITATIAUA 3(2-2-5)
Brand Management

815314 gzuuN1INAINDIRTLY 3(2-2-5)
Artificial Intelligence Marketing

815315  MSITUULNUNITNAIALTIASIETIA 3(2-2-5)
Creative Marketing Plan

815322  yipnssumInaIndmiugInauinig 3(2-2-5)
Innovative Marketing for Hospitality

815323 4 3pnTIUNIRAIRdINIUTINANITNYAT 3(2-2-5)
Innovative Marketing for Agricultural

815324  uipnssUMINAIMAMTUTINAAVN N 3(2-2-5)
Innovative Marketing for Healthcare

815325  4ipnTTuN1TRAIAdINTUNIIARILAZANTULA 3(2-2-5)
Innovative Marketing for Sport and Entertainment

815341 yeluladiadoudmsunisnain 3(2-2-5)
Virtual Technology for Marketing

815343  MENN1TORNKUUANTUNY WY 3(2-2-5)
Principles of Designing for Humans

1.2.4) awnafne/Mnausu/mnaulusrsussne 6 WA

815491  nsRneusurIan1sRnuluasUsEIvA 6 e
International Academic of Professional Training

815492  anfadnw 6 enn
Co-operative Education

815493  n13HNIU 6 8An
Professional Training

1.3) KNIV NADNLET laitfoundn 6  wulwia

fanannsadonseusiedvile 9 AldlundngassziuiSygnsnilaaen

aeglunmine1dewsens snusiglvinussghunuandnyinall
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